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Where do young 
people fit into this?
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Studies from the University of Cambridge and UBC found that Gen 
Z are among the most susceptible to misinformation, despite 
assumptions of strong digital literacy [12]. 

The study also found that:

·  The Misinformation Susceptibility Test (MIST)��������
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·  Reliance on social platforms ��­��������������­��­��������������������­�
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This highlights a disconnect:
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·  The Glocalities survey found that social 

media algorithms are actively magnif-

ying polarisation�������������������������
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· In the U.S., 65% of people say politics 

makes them feel exhausted or frustrated��
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This sense of division not only impacts 
political participation but also contri-
butes to wider feelings of cynicism and 
mistrust in institutions.
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·  ©���� �������������� �������how to use AI 

safely and e�ectively ��������®��������������

�������®������������������������	

����� ������ ����� �� ���� ��
� ��� �������������

������ ��� ������ ���� ��
���� �
����
�� ������

������� ���� ����������� ����� �������� ��������

����������
������ ���������������������������

������� ��� ��������������� ��������
� ��� ���

������������������	

�������������������
������������������������

���������������������������������
���­�������

������ ����� ������ ��� �� ������������ �
����������

���	� ������ ������ ������� ���� ����� �����

��������
� ��� ����� ������ �������������

��������� ������ ����� ����� ���� ����� �����

��������������������������­���������­���������

���������������������������������������������	����

���� ����� ������ ������ ������� ����� ��� ������

���� ��� ���� ������ ��­�� ������� ��
��� �����

������������ ��
� ����� ����� �������
� ���

�

������������������������������������������	�

�§



	��������������������������

Misinformation and disinformation have existed, but, as 
we previously explored, have definitely been made worse by 
social media. 
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Spotting misinformation
& false narratives online
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Fake stories spread fast online. In fact, roughly one in five TikTok 
videos contains misinformation. However, there are things that 
you can do to feel more empowered in spotting false information 
and stopping the spread of false narratives.

·  Sensational or clickbait claims:���������������
������������������
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·  Urgency and pressure to share:�����������­�������������������������
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So, when you encounter individuals presenting as experts, 
always consider the context. 
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Always ask yourself: who is this person? 
What is their motive? Are they trying to 
sell me something?
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Where do we go 
from here?
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“The deepening sense of polarisation is disconnecting us from each 
other and making it much harder to organise, build power and 
work collectively to create positive change in the world around us.

To move forward, we need to change the story by leading with 
empathy, centring shared values, and listening; even when we 
disagree. Itʼs not about compromising principles, but about recogni-
sing each otherʼs experiences as important, even if they are different 
from our own. 

This means meeting people where they are and seeking to unders-
tand their daily realities. When we build stories grounded in what 
brings us together rather than what separates us, we can spark 
deep connections that bridge large divides”. 

– Roots Team
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“As a cis-woman, I have never felt threatened by the presence of 

a trans woman. What I am afraid of are domestic violence statis-

tics and the fact that women are most likely to be killed by their 

partners, making sharing a house with a cis-man one of the most 

dangerous things I can do. I am terrified of the rape culture that 

propagates our societies and the fact that so many men still fail 

to speak up when their peers cross the line. And I want to scream 

when I continue to see governments fail to protect women, and 

instead focus on the non-existent risk apparently posed by the 

person washing their hands next to me in a public bathroom. 

I am in disbelief when I see other women celebrating court 

rulings that define womanhood by the genitalia we were born 

with, as if there is not much more that we share. I welcome 

different narratives that celebrate the common humanity we 

share with our trans sisters, and connect us in the fight against 

the patriarchy that keeps us all (including men!) oppressed.”

Vanessa Terschluse, The 50 Percent 

������������ ��� �������� �
�����	� ��� ��� 
������

�����������������������������������
�����������

����������������������������
����������������

��������������������������­�����������­���
���

������������������������������������
���������

����	��������
������������������������������������

���
�������������������������������������������

���������������������������­���������������������

����������������������
����������
������������

�������������������������������������������
�

��­�������������
�
��������������
�����������

���������������������
����������������������

������������� ��
� ������������� ��
� �� ���­� ���

�������������������������������	

But if these are the current dominating 
narratives, how do we create new ones?
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Master narratives

Counter narratives

Alternative narratives 
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in a state where we can join together to imagine a more peaceful, 

prosperous and equal future. 
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The power of storytelling 
to build counternarratives
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First
Start with shared values, not just shared problems. If climate action, for 
example, is framed as a battle between economic survival and environ-
mentalism, we reinforce division. But if we tell stories about communities 
reclaiming dignity through green jobs, restoring land or protecting future 
generations, we anchor the message in values like care, pride, justice and 
belonging – values that cut across ideology.

Second
Centre the storyteller. A good counter-narrative doesn’t lecture or 
correct – it connects. When young people speak about the emotional toll 
of online hate, when elders share how changing weather patterns have 
a�ected ancestral lands, or when migrants talk about what home means, 
listeners are drawn into a shared human experience. This is how you 
soften defences and make space for new ways of seeing.

To be e�ective, however, counternarratives must follow a di�erent 

set of principles than the fear-based stories we’re trying to disrupt.

��



Fourth
Embrace complexity without collapsing into confusion. The most 
powerful stories don’t simplify the world into good vs. evil. Good stories 
make room for nuance while still o�ering direction. They show that people 
can change, that disagreement doesn’t mean hatred and that systems can 
be unjust even when individuals are trying their best. This complexity builds 
resilience: audiences become less susceptible to black-and-white narratives 
and more able to hold the tensions that real democracy requires.

Third
Make hope tangible. People need to not just know another future is 
possible – they need to feel it. Hope doesn’t mean ignoring hard truths; it 
means showing that change is both necessary and achievable. Storyte-
lling for action should highlight agency: not just what’s broken, but what’s 
being built. What if the most radical thing we could do in the face of 
disinformation and despair is to tell stories of real people showing up for 
each other, solving problems together and keeping faith in the future?

Finally, tell stories that open doors, not close them. When our narratives 
make space for others to see themselves within them, they become 
invitations—not weapons. If we want to create a culture of tolerance, 
climate justice, community and care, we need stories that don’t just call out 
what’s wrong—but call in those who’ve been alienated by fear, shame or 
disillusionment.

Storytelling isn’t a luxury in this �ght. It’s an essential tool of democratic 
resistance and transformation. To counter polarisation, to push back 
against the tide of cynicism, to reclaim our collective future—we need to 
tell better stories. Stories that bridge divides. Stories that spark curiosity. 
Stories that help us remember that while the world is complex, we still 
belong to each other.
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